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TOURISM THAT LOCALS LOVE
Some stories & inspiration from the somewhat 
reluctant creator of Utah’s The Mighty 5™



Hi, I’m Alex.



I 🧡 tourism work.















$591 million
in tourism revenue  

in the campaign’s first year alone
 brought in for every dollar  

spent on the campaign  

$338

Accolades
U.S. Travel Mercury Awards — Best Integrated Campaign, Best Broadcast 

HSMAI Adrian Awards — Platinum Winner for Complete Campaign 
Profiles in AdAge, HOW Magazine, Fast Company, Creativity Online













“Tourism IS an extractive industry.”





DMO RESPONSIBILITY

Building awareness Increasing consideration Driving demand



DMO RESPONSIBILITY

Building awareness Increasing consideration Driving demand

Public affairs Infrastructure Sustainability Commerce



Could tourism become a  
generative industry?



EMBRACE PARTNERSHIPS







ASK THE LOCALS



Tourists are ephemeral members of the 
communities they visit. Locals are a 
critical part of a visitor’s experience.





alexandrafuller.com


